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Rank 2006

1 Microsoft

2 GE

3 Coca-Cola

4 China Mobile

5 Marlboro

6 Walmart

7 Google

8 IBM
Qmwe ° 0~

10 Toyota

Brand Value

2006 SM
62,039

55,834
41,406
39,168
38,510
37,567
37,445
36,084
31,028

30,201

BrandZ™ Global Top 10: 2006 and 2015

2015

Apple
Google
Microsoft
IBM

Visa

ATET
Verizon
Coca-Cola
McDonald's

Marlboro

Source: Millward Brown (including data from BrandZ, Kantar Retail and Bloomberg)

Brand Value
2015 SM

246,992
173,652
115,500
93,987
91,962
89,492
86,009
83,841
81,162

80,352
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2014 & 2013 R QIRE BENSE S2WA(ET) [O)

1 1 BERE A 4213172
2 2 aEPE RLER 11,918.14
3 3 RERENE A 10,197.39
4 5 EEEK L P 9,263.21
5 4 22EL AlLEs 9,130.85
6 6 CESHTE SRS 8,457.01
7 8 LEERER £33 7,628.06
8 7 2eEE A 5,923.47
9 9 =FE SRS 4,356.00
10 12 HElE #8 4,286.62
B & kiR X T A235(2015)

2015 S BEIRmERERE
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HFEEEM (ASUS)
B#RE ( TREND MICRO)
BERE3R% ( WANT-WANT)
=e=7 (ACER)

E R¥EM ( GIANT )
ZIEERR (HTC)

HER (ADVANTECH)
ERZET % ( MERIDA)

BE Rl (MEDIA TEK)
IEFEAR ( MAXXIS)
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