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Abstract

This article explores the characteristics of the headlines of the advertisements on the group
buying website “Groupon Taiwan.” As the best seller in Taiwan, “Groupon Taiwan’ shows the
phrases and language usages which have been widely adopted by most of the group buying
websites. The results indicate that there is an explicit discourse pattern among the corpora. To
arouse the conformity and purchase intention, the headlines list attractive prices,
endorsements of the celebrities or the strategies of pragmatics such as code-mixing in Chinese
and Taiwanese. The use of the adverb “chao” (super) and the oral sentences were also
discussed at the end of this article.
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